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COMPANY OVERVIEW

Hopkicks.pk, an online sneaker retailer,
approached me for their digital marketing
strategy with the goal of increasing their brand
visibility & sales. Despite its quality products,
the brand struggled with low brand visibility &
sales. The client approached me to improve
their digital marketing strategy, primarily
focused on Snapchat marketing.

GOALS

v Increase sales

v Improve brand recognition

«~ Boost online visibility

MARKETING STRATEGY

| designed a complex Snapchat marketing strategy that
focused on reaching out to potential customers in a
creative & engaging manner. | created visually appealing
ad copies that included stunning images & videos of the
latest sneaker collection & also targeted the ads to
specific age groups & geographic regions to ensure maxi-
mum impact.

In addition, | implemented a retargeting campaign that
displayed Hopkicks.pk ads to users who had already
shown an interest in their products. This approach
helped us target the audience that was most likely to

purchase & boosted sales.

CAMPAIGN RESULTS

My Snapchat marketing campaign resulted in a 200%
increase in sales for Hopkicks.pk. Furthermore, the
brand's online visibility & engagement increased signifi-
cantly due to the unique & creative ad copies. The retar-
geting campaigns were highly effective in re-engaging

customers & further increasing sales.
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PAID ADS STRATEGY

One of the main challenges | faced with Hopkicks.pk was
their competition in the online sneaker retail market. To
address this, | integrated a paid ads strategy into the
Snapchat marketing campaign. Snapchat's ad platform
was used to display Hopkicks ads to users who fit the
target demographic & had shown an interest in similar

products.

After carrying out detailed market research, | developed
an ad structure that included product images, pricing, & a
call-to-action to encourage clicks & conversions. | also
tracked the performance of the ads using analytics tools

to optimize the campaigns for maximum impact.

DIGITAL ADS INSIGHTS

CONCLUSION

The Snapchat marketing campaign proved to
be a significant success for Hopkicks. The
marketing strategy | designed was highly
effective in improving brand visibility &

boosting sales.
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